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INTRODUCTION  

Greetings from CDSS! 

WHAT IS A CDSS AFFILIATE? 

WHY CONDUCT AN AFFILIATE SURVEY? 

• 

• 

REPORT FORMAT 

TERMINOLOGY USED IN THE REPORT 

METHODOLOGY 

Survey Design 

Administration of the questionnaire 

Data analysis & reporting 

SURVEY REPONSE RATE 
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STUDY LIMITATIONS 

Lack of participation by some Affiliates 

Having one individual fill out the survey  

Very few survey questions were mandatory 

Limited analysis through the lens of Affiliate 

characteristics 

STAFF REPORT 
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A BRIEF SUMMARY OF SOME OFTHE KEY FINDINGS 

1: ABOUT OUR AFFILIATES 

Where Affiliates are located 

Number of years Affiliates have been 

organizing events 

 

Group status 

 

Traditions organized by our Affiliates 

 

 

 

 

 

 

Role terminology in traditional social dance 

 

 

Sources of funding 

2: AFFILIATE WELLBEING, STRENGTHS AND 

CHALLENGES 

The perceived well-being of CDSS Affiliates 

Our Affiliates’ strengths 

Challenges faced by Affiliates 
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3: THE IMPACTS OF COVID-19 ON AFFILIATES 

Challenges relating to COVID-19 

Affiliate activity during the pandemic 

4: PROGRAMMING FOR SCHOOL-AGED 

PARTICIPANTS 

Organizing events that welcome school-aged 

participants 

Engaging youth 

 

5: CDSS’S RELATIONSHIP WITH AFFILIATES 

Affiliates’ perception of their relationship with 

CDSS 

 

 

 

Why are groups Affiliate members?  

6: CDSS COMMUNICATION WITH AFFILIATES 

7: CDSS RESOURCES AND SERVICES 

Favorite CDSS services

 

How CDSS can improve the services offered 
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FINDINGS 1: ABOUT OUR AFFILIATES

WHERE CDSS AFFILIATES ARE LOCATED 

• 

• 

10%

14%

5%

17%

36%

17%

1%

4%

18%

4%

14%

23%

36%

1%

7%

16%

6%

13%

19%

38%

1%

0% 20% 40% 60%

Canada

The West Coast

The West

The Midwest

The South

The Northeast

Alaska & Hawaii

Figure 2: Comparison by region of  total 

population, number of Affiliates, and number 

of survey respondents

N Affiliates total = 269

N Affiliates who completed the survey = 167

% Total Population

% Affiliates

% Survey Respondents
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Figure 3: Number of Affiliates who completed/did not complete the survey

by State/Province/Territory    

Survey N=167; Total Affiliate N=269

# of Affiliates who completed the survey

# of Affiliates who didn't complete the survey
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Q3 WHO COMPLETED THE SURVEY 

Q4 NUMBER OF YEARS AFFILIATES HAVE BEEN 

ORGANIZING EVENTS 

 

Q5 GROUP STATUS  

Filling it out on your own after 

consulting with others

31%

Working with 

others to fill it out

14%

Filling it out on your 

own 55%

Figure 4: In filling out this survey, are you...

N=167

General 

Contact 41%

Alternate Contact 

10%Financial 

Contact 1%

Survey email address 

matched the main 

organization email

20%

New email (and 

person) associated 

with the Affiliate

28%

Figure 5: Familiarity of the survey respondent's 

name/email with regards to CDSS's Affiliate 

database N=167

0-9yrs 12%

10-19yrs 14%

20-29yrs 19%
30-39yrs 27%

40-49yrs 24%

50+yrs 3%

Figure 6: Number of years Affiliates have been organizing 

events N=165

(assuming no interruption in activities as we asked in what year 

their group began to organize activites)
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Q6 STRUCTURE OF THE ORGANIZING TEAMS 

 

• 

• 

• 

• 

Q7 ORGANIZER AGE 

• 

• 

Q8-9 FREQUENCY OF MEETINGS AND EVENTS 

 

Just you 2%

2-3 people (e.g. small 

committee) 20%

A larger 

committee or 

group 61%

Other (please specify)

17%

Figure 7: Are your events organized by:

N=166

84%

23%

5%
1%

13%

49%

29%

11%

2%

19%

48%

33%

1%

8%
18%

46%

0%

2% 0%
9%

0%

20%

40%

60%

80%

100%

Under 20

years old

20-39 years

old

40-59 years

old

60+ years

old

Figure 8: Rough proportion of committee grouped 

by age N=113-160

None A few Some A lot All

More than once a month

4%

Once a month 22%

7-11 times a year 17%

2-6 times a year 40%

Once a year 9%

Doesn’t meet and/or 

it’s only me 8%

Figure 9: Prior to the COVID-19 pandemic, how often was your 

main committee meeting? N=167
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• 

• 

• 

Q10 THE TYPE OF ACTIVITIES THAT AFFILIATES 

ORGANIZE 

 

 

• 

• 

• 

• 

More than once a week 15%

Once a week 11%

2-3 times a month 22%

Once a month 11%

6-11 times a year 11%

2-5 times a year 5%

Once a year or less

10%

Other (please specify), 14%

Figure 10: Prior to the COVID-19 pandemic, how often does your 

group put on events?  N=166

10% 10%

64%

41%

20% 17% 14% 12% 10%

32%

0%

10%

20%

30%

40%

50%

60%

70%

Figure 11: What traditional dance, music and/or song 

activities does your group organize? (select all that 

apply)  N=165

Mix (more than one of 

the categories) 25%

Social dance 

only 63%

Ritual dance only 8%

Song and/or music only 3%

Other 2%

Figure 12: The traditional dance, music and/or song 

activities Affiliate organized, grouped by broader theme

(select all that apply)  N=167
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Q11 SPECIFICS ON PARTICIPATORY SONG 

EVENTS 

Q12 SPECIFICS ON RITUAL DANCE TRADITIONS 

Q13-14 ROLE TERMINOLOGY IN TRADITIONAL 

SOCIAL DANCE 

The degree to which groups are incorporating 

gender-neutral and/or positional calling 

9

16

20

2

12

5

2

8

2

0 5 10 15 20 25

Abbots Bromley

Border morris

Cotswold morris

Garland

Longsword

Molly

Northwest clog morris

Rapper sword

Step clog

Figure 13: Number of Affiliates that organize various ritual 

dance traditions N=30
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Role terms that are being used: 

• 

• 

• 

4%

17%

9%

5%

3%

29%

3%

1%

3%

23%

0% 5% 10% 15% 20% 25% 30%

We are not interested in considering this.

We haven’t considered this yet.

We have considered options but won’t be transitioning from gender specific 

to gender-neutral calling at this time.

We are in the process of conducting early research into gender-neutral

and/or positional calling options.

We are in the process of consulting with our community regarding

transitioning from gender-specific calling to neutral terms or positional…

We sometimes use gender-neutral terms/positional calling, other times use

gender-specific terms.

We have made a full transition from gender-specific terms to gender-neutral

terms or positional calling.

We have always used positional calling.

We have always used gender-neutral terms.

Other (please specify)

Figure 14: The degree to which groups that orgnanize social dancing have considered the use of gender-neutral terms and/or 

positional calling N=150

65%

25%

19%

14%

0%

0%

55%

2%

1%

27%

8%

5%

0% 10% 20% 30% 40% 50% 60% 70%

Caller’s choice

Positional calling

Larks & ROBINS

Larks & RAVENS

Rubies & Jets

Bands & Bares

Ladies & Gents

Left File & Right File

Moons & Stars

Men & Women

Lefts & Rights

Other (please specify)

Figure 15: Percentage of groups who use the following 

terminology (N=146)
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• 

• 

• 

Q18 SOURCES OF REVENUE 

• 

• 

• 

• 

• 

81%

40%

9%

31%

12%

12%

7%

5%

16%

21%

17%

14%

10%

13%

4%

5%

8%

2%

7%

10%

13%

21%

88%

39%

9%

16%

14%

4%

4%

7%

25%

21%

24%

8%

6%

6%

8%

1%

6%

9%

11%

33%

0% 20% 40% 60% 80% 100%

Door entry fees

Membership (e.g., annual fee to be part of the organization)

Seasons/series passes or course fees (i.e., paying ahead of time)

Donations collected at regular events on top of door entry fee (e.g.,…

Annual appeal (e.g., a once-a-year call for donations)

Directed appeal to the community for special projects/situations

Bequests

Selling refreshments at events

Selling merchandise

Built in profit margin for special events (e.g., weekend generates…

Fundraising events

Individuals who sponsor events

Corporate sponsorships or donations

Payment for performances (e.g., dancers performing at local events)

In-kind donations through partnerships

Funding from government (e.g., municipal; state/province)

Funding  from local arts organizations

Funding from education institutions

Funding from CDSS

Raffles

Auctions

Other (please specify)

Figure 16: How organizations fund their actvities (check all that apply)

2020N=167 2019N=140

2020 2019
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• 

• 

• 

• 

• 

• 

• 

• 

• 

• 

• 

• 

• 

• 

• 
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FINDINGS 2: AFFILIATE WELLBEING,  

STRENGTHS, AND CHALLENGES

Q15,16&19 THE PERCEIVED WELLBEING OF OUR 

AFFILIATES AND THEIR EVENTS 

• 

• 

• 

• 

• 

  

19%

43%

32%

6%

18%

41%
37%

4%

0%

10%

20%

30%

40%

50%

Thriving Stable Struggling

some

Struggling a lot

Figure 17: If you organize a regularly-occurring event (e.g., 

weekly/monthly), overall how would you describe 

the event? (If you have more than one series, please answer 

this question in reference to the series with the most 

participants.) 2020N=139 2019N

2020 2019

43% 43%

13%

2%

45%

35%

15%

4%

0%

10%

20%

30%

40%

50%

Thriving Stable Struggling

some

Struggling a lot

Figure 18: If you organize a special event (e.g., festival; ball), 

overall how would you describe the event? (If you 

have more than one special event, answer the question in 

reference to the event with the most participants.) 

2020N=128 2019N=100

2020 2019

24%

43%

30%

2%

20%

49%

28%

3%

0%

20%

40%

60%

Thriving Stable Struggling

some

Struggling a lot

Figure 19: Overall, how would you describe your 

organization?

2020N=166 2019N=138

2020 2019
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Q15&16 SIZE OF EVENTS 

Q17 PARTICIPANT AGE 

• 

• 

• 

Q20 ORGANIZATION & COMMUNITY 

STRENGTHS  

Positive community culture and building 

community 

13%
2% 0% 0%

64%

31%

9% 6%

19%

54%

52%

32%

4%
13%

39%

63%

0%

20%

40%

60%

80%

100%

Under 20

years old

20-39 years

old

40-59 years

old

60+ years old

Figure 20: Percentage of participants by age grouping 

N=152-161

None A few Some A lot All
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• 

• 

• 

• 

• 

• 

• 

• 

• 

• 

• 

Talent 

 

• 

• 

• 

• 

• 

• 

Programming  

• 

• 

• 

• 

• 

• 

• 

• 

• 

• 

Leadership 

• 

• 

• 

• 

• 

• 

• 

• 

• 
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Volunteers 

Finances 

• 

• 

• 

• 

• 

• 

• 

• 

• 

Publicity and communication more broadly 

• 

• 

• 

• 

• 

Stability, dedication, and longevity 

Participant experience levels

Venues 

• 

• 

• 

Engaging diversity communities 

 

• 

• 

• 

 

 

Commitment to community safety 

  



Country Dance & Song Society – 2020 Affiliate Survey Final Report   18 

 

 

Refreshments 

Strengths identified by morris teams 

• 

• 

• 

• 

• 

• 

• 

• 

• 

Other strengths mentioned by Affiliates 

• 

• 

• 

• 

• 

• 

• 

• 

• 

• 

• 

• 

• 

Q21 THE BIGGEST CHALLENGES FACING 

AFFILIATES  

Attendance 

• 

• 

• 

• 

• 

• 
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• 

• 

• 

• 

• 

• 

• 

• 

• 

• 

• 

•  
• 

Finances 

• 

• 

• 

• 

• 

• 
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Organizers and volunteers 

 

• 

• 

• 

• 

• 

• 

• 

• 

• 

• 

• 

Aging communities 

• 

• 

Venues 

• 

• 

• 

• 

• 

Talent 

• 

• 

• 

• 

Using non-gendered terminology and 

supporting diverse communities 

• 

• 

• 

• 

 
Other programming concerns 

• 

• 

• 

• 

• 

• 
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Publicity & Promotion 

• 

• 

• 

• 

• 

Community safety & culture 

• 

• 

 

Other concerns mentioned by Affiliates 

• 

• 

• 

• 

Ritual dance-specific concerns 

• 

• 

• 

• 

• 

• 

• 

Song/music-specific concerns 
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FINDINGS 3: THE IMPACTS OF COVID-19 ON AFFILIATES

• 

• 

• 

Q22 THE IMPACTS OF COVID-19 ON AFFILIATES  

Q23 CHALLENGES CURRENTLY FACING 

AFFILIATES AS A RESULT OF COVID-19 

Cancelled events 

The uncertainty of when and how restart in-

person events 

1%

7%

35%

13%

0%

18%

45%

44%

6%

24%

7%

20%

20%

27%

4%

12%

65%

17%

5%

9%

7%

7%

5%

2%

0% 20% 40% 60% 80% 100%

The pandemic has impacted our

group so severely that we are

considering permanently

disbanding

The pandemic has had a significant

financial impact on our group

We had enough financial cushion

prior to COVID-19 to carry us

through this time

We are concerned that

participants will not return to our

activities post-pandemic

Figure 21: The Impact of COVID-19 on CDSS Affiliates

N=165-166

Strongly Agree Agree

Neither agree nor disagree Disagree

Strongly disagree Not applicable
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• 

• 

Maintaining community connection 

 

Attendance 

Not being able to participate regular activities 

Online events 

• 

• 

• 

• 

• 

• 

Financial considerations

• 

• 

• 

• 

Venues

• 

• 

• 

• 

• 
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Talent 

• 

• 

• 

Organizers & organizing teams 

• 

• 

• 

• 

• 

• 

Other concerns 

• 

• 

• 

• 

• 

• 

• 

• 

• 

Q24 ANTICIPATED CHALLENGES FOR 

AFFILIATES UPON RETURNING TO IN-PERSON 

EVENTS 

Lower attendance 

• 

• 

• 

How to make in-person events safe 

 

• 

• 

• 

• 

• 

• 

• 
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• 

• 

• 

• 

The uncertainty of when in-person events will 

restart 

• 

• 

• 

• 

• 

Finances 

• 

• 

• 

• 

• 

• 

• 

• 

Venues 

• 

• 

• 

• 

• 

• 

Loss of skill or fitness 

Promotion 

Talent 

• 

• 

• 

• 

• 

Other challenges 

• 

• 

• 

• 

• 

• 
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Q25 QUESTIONS REGARDING COVID-19 

Questions about restarting in-person events 

• 

• 

• 

• 

• 

• 

• 

• 

• 

• 

• 

• 

Questions about insurance and legal issues 

• 

• 

• 

• 

• 

What to do while there are no in-person 

events 

• 

• 

• 

Other questions asked by Affiliates 

• 

• 

• 

• 

Q22B HOW AFFILIATES ARE USING THIS TIME 

• 

• 

• 
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Q26 FUNDRAISING PLANS TO SUPPORT 

AFFILIATES DURING THIS TIME 

Q27 INNOVATIVE WAYS OF REMAINING 

CONNECTED TO COMMUNITY 

Communication platforms used 

Holding dances, sings, workshops, and more 

• 

• 

• 

• 

• 

• 

• 

• 

• 

• 

• 

5%

5%

9%

40%

22%

27%

23%

24%

22%

18%

29%

16%

7%

9%

7%

6%

11%

20%

0% 20% 40% 60% 80% 100%

We are using this time to

brainstorm new ideas for our

group

Our organizing team is using

this time to work on other

aspects of our

organization/events that have

needed attention for a while

We are finding ways to

continue supporting artists

during the pandemic.

Figure 22: Current Affiliate actvities in light of COVID-19

N=166

Strongly Agree Agree

Neither agree nor disagree Disagree

Strongly disagree Not applicable

Yes

13%

No

70%

Not sure yet

17%

Figure 23: Have you held, or are you planning a 

fundraising drive to help your group through this time? 

N=163
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Social gatherings 

• 

• 

• 

• 

• 

• 

• 

• 

• 

• 

• 

Other ways of building connection 

• 

• 

• 

• 

• 

• 

• 

• 

• 

Sharing information with one’s local 

community 

• 

• 

• 

• 

Administrative meetings 

• 

• 

• 

Initiatives relating to talent 

• 

• 

Other initiatives 

Little/no new initiatives 

Q28 OPPORTUNITIES IDENTIFIED BY 

AFFILIATES DURING THE PANDEMIC 
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Organizational planning and administrative 

activities 

• 

• 

• 

• 

• 

• 

• 

• 

• 

• 

Connecting with others at a distance 

New ways of reaching audiences 

 
The benefits of holding online events 

• 

• 

• 

• 

• 

• 

Fundraising 

• 

• 

• 

 

Online capabilities 
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Other opportunities 

• 

• 

• 

• 

Q22C PERCEPTIONS OF CDSS’S RESPONSE TO 

COVID-19 THUS FAR 

• 

• 

• 

• 

 
 

 

Strongly Agree 11%

Agree 38%
Neither agree nor 

disagree 32%

Disagree 4%

Strongly disagree 3%

Not applicable 11%

Figure 24: The percentage of Affiliates that agree with the 

following statement: CDSS has provided information and 

resources that have been helpful to our group during this 

crisis N=166
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FINDINGS 4: PROGRAMMING FOR  

SCHOOL-AGED PARTICIPANTS

Q29-30 AFFILIATE-ORGANIZED EVENTS FOR 

SCHOOL-AGED PARTICIPANTS 

• 

• 

• 

• 

• 

Camps/Festivals/Ales/Weekends 

• 

• 

All-ages social dances 

 

20%

57%

69%

73%

10%

20%

14%

13%

0% 20% 40% 60% 80% 100%

Preschool

Elementary (3-14yrs)

Secondary (14-18yrs)

College/university (18-25yrs)

Figure 25: The percentage of Affiliates that include school-

aged participants in their events N=118-140

Affiliates that organize events which are to all ages but that attract

participants who are in the following age ranges

Affiliates who organize events specifically for the following age

ranges
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Attracting school-aged participants to all-ages 

dances 

• 

• 

• 

• 

• 

• 

• 

• 

• 

• 

• 

• 

• 

• 

• 

• 

How to make all-ages dance events welcoming 

to school-aged participants 

• 

• 

• 

• 

• 

• 

• 

• 

• 

• 

• 

 
Dances specifically for families 

 
Teen dances 

• 

• 

 

Morris dance 

• 

• 

• 

• 

Holding events at schools 

• 

• 

• 

• 

• 

• 

• 
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School-aged participants involvement in other 

types of events 

• 

• 

• 

• 

• 

• 

• 

Q31 COLLABORATION IN SCHOOL-AGED 

PROGRAMMING 

 

 

 

 

Programming at schools 

• 

• 

• 

• 

• 

• 

• 

• 

• 

Programming at libraries 

• 

• 

• 

Interested but haven’t taken action 

Q32 YOUTH ENGAGEMENT IN PERFORMANCE 

Hiring talent for dances 

• 

• 

Yes

20%

No

71%

I don't know

9%

Figure 26: Is someone from your community 

collaborating with other organizations (e.g., schools; 

libraries; festivals) to provide school-aged programming? 

N=153
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Apprentice-type performance opportunities 

• 

• 

• 

• 

• 

• 

Training opportunities for callers and dance 

musicians 

• 

• 

• 

• 

• 

Opportunities for young morris dancers 

• 

• 

• 

• 

Other music & song opportunities for youth 

• 

• 

• 

• 

• 

• 

• 

• 

• 

• 

Q33 YOUTH ENGAGEMENT IN LEADERSHIP 

Helping as a ‘day of’ volunteer 

• 

• 

• 

• 

Taking on a leadership role 

• 

• 

• 
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• 

• 

• 

• 

• 

• 

 

Providing encouragement for youth to engage 

• 

• 

• 

• 

• 

• 

• 

• 
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FINDINGS 5: CDSS’S RELATIONSHIP WITH AFFILIATES

Q34-35 REASONS FOR BEING A CDSS AFFILIATE  

• 

• 

• 

Q45 COMMITTEE ENGAGEMENT WITH CDSS 

EVENTS 

To support CDSS 

mission and work 8%

To be connected to the 

wider traditional dance, 

music, and song 

community

24%

501(c)3 federal 

tax exemption 

(US groups only)

27%

Group liability 

insurance (US 

groups only)

27%

To access CDSS 

resources 4%

Unknown 5%

Other (please specify) 4%

Figure 27: What was your group’s primary motivation for initially 

becoming a CDSS Affiliate? (select one) N=161

71%

82%

57%

65%

66%

0%

8%

48%

60%

50%

57%

47%

2%

7%

0% 20% 40% 60% 80% 100%

To support CDSS mission and

work

To be connected to the wider

traditional dance, music, and…

501(c)3 federal tax exemption

(US groups only)

Group liability insurance (US

groups only)

To access CDSS resources

Unknown

Other (please specify)

Figure 27: Why is your group is currently an Affiliate 

member? 

(select as many as apply) 2020N=162 2019N=137

2020 2019
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• 

• 

• 

• 

• 

• 

Q47 AFFILIATE FEELINGS ABOUT THEIR 

RELATIONSHIP TO CDSS 

61%

28%

26%

59%

14%

8%

20%

0% 20% 40% 60% 80%

CDSS camp - not in an intensive

course

CDSS camp - in an intensive

course (e.g., course…

CDSS organizers training event

(e.g., organizer conference)

CDSS Web Chat for organizers

Visited our booth at a regional

event

Visited our archive at the

University of New Hampshire

Other (please specify)

Figure 28: Percentage of Affiliate who have had a member 

of their organizing committee attend CDSS events within 

the last five years N=123

45%

60%

41%

64%

10%

14%

0%

27%

14%

25%

36%

40%

11%

0%

18%

33%

13%

18%

20%

7%

0%

27%

46%

44%

55%

40%

36%

100%

9%

24%

0%

9%

0%

0%

0%

18%

10%

0%

9%

0%

0%

0%

0% 20% 40% 60% 80% 100%

Canada

Northeast

South

Midwest

West

West

Coast

Alaska-

Hawaii

Figure 28: Percentage of Affiliates who have had a 

member of their organizing committee attend CDSS 

events within the last five years, by Region  N=123

CDSS camp - not in an intensive course

CDSS camp - in an intensive course (e.g., course specifically for

dance musicians or callers)

CDSS organizers training event (e.g., organizer conference)

CDSS Web Chat for organizers

Visited our booth at a regional event

Visited our archive at the University of New Hampshire
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• 

• 

• 

• 

• 

• 

• 

• 

• 

• 

• 

• 

Q46 AFFILIATE SATISFACTION WITH CDSS’S 

CUSTOMER SERVICE 

 

 

46%

44%

11%

0%

0%

38%

47%

15%

0%

0%

0% 10% 20% 30% 40% 50%

Very positive

Positive

Neutral

Negative

Very Negative

Figure 29: How do you feel about your organization's 

relationship with CDSS? 2020N=156 2019N=133

2020 2019

75%

20%

4%

1%

81%

12%

6%

1%

0% 20% 40% 60% 80% 100%

Very satisfied

Somewhat satisfied

Not very satisfied

Not at all satisfied

Figure 30: If you have reached out to CDSS staff over the 

past year, how satisfied were you with the response? 

2020N=127 2019N=98

2020 2019
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FINDINGS 6: CDSS COMMUNICATION WITH AFFILIATES

Q36-37 THE RELEVANCE OF CDSS’S 

COMMUNICATIONS PLATFORMS FOR 

AFFILIATES 

61%

54%

34%

60%

35%

49%

45%

62%

38%

32%

65%

2%

11%

13%

6%

20%

16%

9%

8%

14%

13%

8%

14%

3%

5%

8%

20%

10%

19%

11%

14%

7%

20%

10%

3%

3%

23%

24%

41%

10%

30%

30%

33%

16%

28%

50%

18%

92%

0% 10% 20% 30% 40% 50% 60% 70% 80% 90% 100%

Paper CDSS News

Online CDSS News

Affiliate Handbook

CDSS camp flyers

Individual/family membership recruitment brochures

Affiliate email newsletters: Sharing information about Affiliate-specific

services

Shop Talk email newsletters: Sharing information specifically about

organizer resources

CDSS E-Newsletter: Sharing a wide variety of information from CDSS

CDSS Store News: Updates about products available through the store

CDSS Facebook page

Personally addressed emails to you about Affiliate information

CDSS on Instagram

Figure 31: The revelance of various CDSS communications to Affiliates N=140-153

Read and is relevant Read but not relevant Receive but don’t read it Don't receive it
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• 

• 

• 

• 

• 

• 

• 

• 

• 

• 

76

35

10

28

2

18

24

30

9

16

28

0

0

0 10 20 30 40 50 60 70 80

Paper CDSS News

Online CDSS News

Affiliate Handbook

CDSS camp flyers

Individual/family membership recruitment brochures

Affiliate email newsletters: Sharing information about Affiliate-specific

services

Shop Talk email newsletters: Sharing information specifically about organizer

resources

CDSS E-Newsletter: Sharing a wide variety of information from CDSS

CDSS Store News: Updates about products available through the store

CDSS Facebook page

Personally addressed emails to you about Affiliate information

CDSS on Instagram

Other

Figure 32: The number of Affiliates who identified the following as one of the three CDSS communications they are most likely

to read N=139 (57 Affiliates identified three types of communication; 37 identified two, and 45 listed one)
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• 

Q38 THE DEGREE TO WHICH AFFILIATE 

CONTACTS SHARE INFORMATION WITH THEIR 

FELLOW COMMITTEE MEMBERS 

 

 

Q39 SUGGESTIONS FOR MORE EFFECTIVELY 

COMMUNICATING WITH ORGANIZING 

COMMITTEES 

Positive feedback 

No feedback 

Communicate directly with more organizers 

from each Affiliate 

• 

• 

• 

Encourage Affiliate contacts to share 

information with their committees 

26% 28%

43%
33%

24%

24%

5%
10%

2% 4%

0%

10%

20%

30%

40%

50%

60%

70%

80%

90%

100%

2020 2019

Figure 33: How often CDSS news is shared among 

Affiliate committee members (2020N=159; 2019N=135)

There is only one organizer for my group

Never

Rarely

Sometimes

As much as I can
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Use CDSS individual membership as a way for 

committee members to stay informed 

Ensure that content is relevant 

Regarding email communications specifically 

Lack of local interest 

 

 

 

Other suggestions and comments 

• 

• 

• 

• 

• 

• 

Q40 THE DEGREE TO WHICH AFFILIATES SHARE 

INFORMATION WITH THEIR COMMUNITIES 

 

17% 21%

45% 40%

30% 27%

8% 12%

0%

20%

40%

60%

80%

100%

2020 2019

Figure 34: How often do Affiliates share new 

from CDSS with their wider community 

(2020N=157; 2019N=135)

As much as I can Sometimes Rarely Never
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Q41 FORMS OF CDSS INFORMATION THAT 

AFFILAITES ARE LIKELY TO SHARE 

• 

• 

• 

• 

• 

• 

 

79%

51%

58%

37%

23%

29%

15%

14%

0% 20% 40% 60% 80% 100%

CDSS flyers about camp to be

handed/laid out at events

CDSS flyers about organizer,

caller, singer, musician and/or

dancer resources to be…

CDSS individual/family

membership brochures to be

handed/laid out at events

E-mails for dancers, singers,

callers, etc. that I can forward

Short bits of text/images that I

can include in my local e-blasts

CDSS Facebook posts that I can

share through our FB page/group

Text to be shared during

announcements at events

Other (please specify)

Figure 35: The percentage of Affiliates likely to share 

CDSS information with their local community 

(select all that apply) N=145
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FINDINGS 7: CDSS RESOURCES AND SERVICES

Q42 WHAT CDSS SERVICES AND RESOURCES 

ARE IMPORTANT TO AFFILIATES 

• 

• 

• 

• 

• 

• 

• 

• 

• 

• 
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54%
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16%

21%
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Figure 36: How important is it to your group that CDSS offer these services/resources? 

N=145-153

Very important Somewhat important
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Figure 37: How important is it to your group that CDSS offer these services/resources? 

N=145-153

Not very important OR Not at all important Was not aware of
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Resources that are important to many CDSS 

Affiliates 

• 

• 

• 

• 

• 

Resources that are not important to many 

CDSS Affiliates 

Resources that Affiliates do not know about 

• 

• 

• 

• 

Other CDSS resources identified by Affiliates 

• 

• 

• 

• 

• 
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Q43 THE CDSS SERVICES & RESOURCES THAT 

ARE OF MOST VALUE TO OUR AFFILIATES 

Liability and 501(c)3 exemption 

501(c)3 tax exemption 

Static resources 

 

 

Promotion of local Affiliates and their events 

Resources focused on connectivity 

CDSS camps 

9

81

4

7

2

18

1

2

11

5

69

1

8

24

9

3

19

25

2

2

25

9

25

2

12

0 10 20 30 40 50 60 70 80 90

Advertising discount (50%) in the CDSS News

Group liability insurance (for US Affiliates only)

Affiliate discount for the CDSS online store

Priority spaces for camp registration

CDSS archives at the University of New Hampshire

Matching camp scholarships for Affiliates

Address lists for brochure mailings

Country Dance + Song - online scholarly journal

Sponsorship of Shared Weight email lists for song organizers, dance…

CDSS supported regional conferences & in-person gatherings for organizers

501(c)3 federal tax exemption (for US Affiliates only)

Rental of ritual dance equipment

1:1 CDSS staff support for organizers via phone & email

Online Resource Portal for singers and song organizers, ritual dancers and…

Web Chats for dance, music and song organizers

Online library of out-of-print books and recordings

CDSS’s leadership role on topics impacting our broad community

CDSS online store as a source of books, CDs, and more

New organizer ‘how to’ resources developed by staff and the wider …

CDSS dance map

CDSS listing of local dance, music, and song events

CDSS grants for groups to host workshops, encourage youth…

CDSS website

Training offered at CDSS camp sessions

Your organization’s name in the CDSS Affiliate directory

Figure 38: The number of Affiliates who identified the following as one of their three most valued CDSS services and resources 

(105 Affiliates identified three resources, 26 identified two, and 7 identified only one) 
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Other resources of value to small numbers of 

Affiliates 

The reasons why various resources & services 

are valuable 

• 

• 

• 

• 

• 

• 

• 

• 

• 

• 

• 

• 

• 

• 

• 

• 

• 

• 

• 

• 

• 

• 

• 

• 

• 

• 

• 

• 

• 

• 

• 

• 

• 

• 
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• 

• 

• 

• 

• 

• 

• 

• 

• 

• 

Q44 SUGGESTIONS FOR IMPROVING CDSS 

SERVICES AND RESOURCES 

• 

• 

• 

• 

• 

• 

• 

Q44A FEEDBACK REGARDING GROUP 

INSURANCE 

Q44B FEEDBACK REGARDING 501(C)3 TAX 

EXEMPTION: 

 

• 

• 

• 

• 

• 

• 
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• 

• 

• 

• 

• 

Q44C DISCOUNT ON ADVERTISING IN THE 

CDSS NEWS 

• 

• 

• 

• 

Q44D MATCHING SCHOLARSHIPS FOR CAMP 

• 

• 

Q44E CDSS COMMUNITY GRANTS 

 

• 

• 

• 

• 

• 

• 

• 
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Q44F AFFILIATE DIRECTORY 

• 

• 

• 

• 

• 

Q44G OUR MAP AND/OR EVENT LISTING 

• 

• 

• 

• 

• 

• 

• 
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FINDINGS 8: FINAL COMMENTS

Q48 FINAL COMMENTS 

 

Appreciation for CDSS and the work it does 

Feedback on the Affiliate survey 

• 

• 

• 

• 

• 

• 

• 

Comments about CDSS’s anti-racism work 

 

Community awareness of CDSS 

 

Other suggestions for CDSS 

• 

• 

• 

• 

• 

• 


