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1: INTRODUCTION TO THE SURVEY & REPORT

WELCOME! 

WHAT IS A CDSS AFFILIATE? 

WHY CONDUCT AN AFFILIATE SURVEY? 

• 

• 

• 

REPORT FORMAT 

• 

• 

• 

• 

• 

TERMINOLOGY USED IN THE REPORT 

• 

• 

METHODOLOGY 

SURVEY DESIGN 

ADMINISTRATION OF THE QUESTIONNAIRE 

DATA ANALYSIS 

SURVEY REPONSE RATE 
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STUDY LIMITATIONS 

LACK OF PARTICIPATION FROM 52% OF AFFILIATES 

TARGETED ANALYSIS FOR PARTICULAR INTEREST 

GROUPS IS DIFFICULT/INCOMPLETE 

QUESTION DESIGN 

HAVING ONE INDIVIDUAL REPRESENT AN AFFILIATE 

STAFF REPORT 
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2: A BRIEF SUMMARY OF THE FINDINGS

LEARNING ABOUT OUR AFFILIATES 

WHERE AFFILIATES ARE LOCATED 

 

GROUP STATUS 

 

TRADITIONS ORGANIZED BY OUR AFFILIATES 

THE WELL-BEING OF OUR AFFILIATES 

 

BIG PICTURE ORGANIZATIONAL PLANNING 

DATA COLLECTION 

 

OUR AFFILIATES’ STRENGTHS 

CHALLENGES FACED BY OUR AFFILIATES 

ROLE TERMINOLOGY IN TRADITIONAL SOCIAL 

DANCE 

INTEREST AND ENGAGEMENT IN PROGRAMMING 

FOR SCHOOL-AGED PARTICIPANTS 

 

SOURCES OF FUNDING 

THE RELATIONSHIP BETWEEN CDSS AND OUR 

AFFILIATES 

AFFILIATES’ PERCEPTION OF THEIR RELATIONSHIP 

WITH CDSS 
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WHY ARE GROUPS AFFILIATE MEMBERS?  

CDSS NEEDS TO IMPROVE COMMUNICATION 

FAVORITE CDSS SERVICES 

 

HOW CDSS CAN IMPROVE THE SERVICES OFFERED 

THE VALUE OF TDMS AND ADVOCACY WORK  

THE VALUE OF TRADITIONAL DANCE, MUSIC AND 

SONG 

• 

• 

• 

• 

• 

• 

• 

• 

• 

• 

AFFILIATE CAPACITY FOR ENGAGING IN NATIONAL 

ADVOCACY ACTVITIES 
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3: QUESTION FINDINGS –  

LEARNING ABOUT OUR AFFILIATES

Q1&2: WHERE OUR AFFILIATES ARE LOCATED 

• 

• 

• 

• 

• 

• 
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Q3&4. WHO COMPLETED THE SURVEY ON 

BEHALF OF AFFILIATES 

¾

 

Q5. GROUP STATUS  

• 

• 

• 

Q6. STRUCTURE OF THE ORGANIZING TEAM 

• 

• 

• 

• 
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Q7&8. THE FREQUENCY OF MEETINGS AND 

EVENTS 

• 

• 

• 

Q9&10. THE TYPE OF TDMS ACTIVITIES THAT 

AFFILIATES ORGANIZE 
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THE TYPES OF SONG ACTIVITIES THAT AFFILIATES 

ORGANIZE 

• 

• 

• 

• 

• 

• 

• 

• 

• 

• 

• 

THE SQUARE DANCE TRADITIONS THAT AFFILIATES 

ORGANIZE 

• 

• 

• 

• 

• 

• 

• 

• 

• 

THE RITUAL DANCE TRADITIONS THAT THAT 

AFFILIATES ORGANIZE 

• 

• 

• 

• 

• 

• 

• 

• 

• 

• 

• 

• 



Country Dance & Song Society – 2019 Affiliate Survey Final Report   10 

 

 

Q11. ROLE TERMINOLOGY IN TRADITIONAL 

SOCIAL DANCE 

• 

• 

• 

• 

• 

• 

• 

• 

Q12,13&16. THE WELL-BEING OF OUR 

AFFILIATES AND THEIR EVENTS 

THE HEALTH OF REGULARLY OCCURRING EVENTS 
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THE HEALTH OF SPECIAL EVENTS 

 
 

ORGANIZATIONAL HEALTH 

[…] the main story is that while we are “stable” we are aging and unless we 
are able to attract enthusiastic young people (we are working on some) it 
is unlikely we will increase our ties to CDSS–however, if CDSS has some 
ideas for us, WE ARE ALL EARS! Paul Epstein Kanawha Valley FOOTMAD, 
West Virginia 

 

Q14&15. COLLECTION AND USE OF STATISTICS 

WHAT DATA IS COLLECTED 
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HOW DATA IS USED 

 

 

 

 

• 

• 

• 

Q17. ORGANIZATION & COMMUNITY 

STRENGTHS  

• 

• 

• 

• 

• 

• 

• 

• 

• 

• 

• 

• 

• 

A WELCOMING COMMUNITY CULTURE 
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TALENT AND/OR SUPPORT FOR TALENT 

EXPERIENCE LEVEL OF THE PARTICIPANTS 

ORGANIZERS, ORGANIZING, AND VOLUNTEERS 

• 

• 

• 

• 

• 

• 

• 

• 

• 

• 

PUBLICITY 

• 

• 

• 

• 

• 

• 

 

PROGRAMMING 

• 

• 

• 

• 

• 

• 

• 

VENUE/FACILITY 
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COMMITTED COMMUNITY 

YOUTH ENGAGEMENT 

• 

• 

• 

• 

SPECIAL EVENTS 

FINANCES 

• 

• 

• 

• 

COMMUNITY SAFETY 

• 

• 

• 

• 

REFRESHMENTS 

OTHER STRENGTHS  

• 

• 

• 

• 

• 

• 

• 

• 

• 

• 

• 

• 

• 

• 

• 

• 

Q18. THE BIGGEST CHALLENGES FACING OUR 

AFFILIATES  

• 

• 

• 

• 

• 

ISSUES RELATING TO ATTENDANCE AND/OR 

PUBLICITY 
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CHALLENGES RELATING TO ORGANIZING AND 

VOLUNTEERS 

 

VARIOUS TOPICS RELATING TO FINANCES 

• 

• 

• 

• 

• 

• 

VARIOUS TOPICS RELATING TO TALENT 

• 

• 

• 

• 

• 

• 

• 

TOPICS RELATING TO VENUES 

• 

• 

• 

• 

• 

• 

OTHER CHALLENGES FACED BY OUR AFFILIATES  

• 

• 

• 

• 

• 

• 

• 

• 

• 

• 

• 
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• 

• 

• 

Q19. BIG PICTURE ORGANIZATIONAL 

PLANNING 

Q20. COLLABORATION AND CROSS-

PROMOTION  

CROSS-PROMOTION WITH OTHER DANCE, MUSIC, 

AND/OR SONG GROUPS 

 

• 

• 

• 

• 

COLLAOBRATION AROUND PROGRAMMING 

 

 

 

 

PARTNERING WITH NON-TDMS ORGANIZATIONS 

ON EVENTS 

• 
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• 

• 

• 

• 

• 

• 

OTHER COLLABORATIONS 

• 

• 

• 

• 

• 

• 

• 

• 

• 

• 

Q21-23. INTEREST AND ENGAGEMENT IN 

PROGRAMMING FOR SCHOOL-AGED 

PARTICIPANTS 

GAUGING INTEREST IN PROGRAMMING FOR 

SCHOOL-AGED PARTICIPANTS 

¼

 

ACTIVITIES THAT INCLUDE SCHOOL-AGED 

PARTICIPANTS 
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• 

• 

• 

• 

 

• 

• 

• 

• 

• 

• 

• 

• 

Q24. GROUP TRAVEL  
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Q25. GROUP ORIGINS AND CONNECTIONS 
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Q26. SOURCES OF REVENUE USED BY 

AFFILIATES 

 
 
 

• 

• 

• 

• 

• 

• 

• 

• 

• 
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• 

• 

• 

• 

• 

• 

• 

• 

• 

• 

Q27. WHAT AFFILIATES WOULD DO WITH 

UNLIMITED TIME AND RESOURCES 

AFFILIATES WANT TO BROADEN THEIR REACH AND 

INCREASE ATTENDANCE 

 

• 

• 

• 

• 

• 

• 

• 

• 

• 

• 

• 

• 

• 

• 

 

AFFILIATES WANT TO HAVE ACCESS TO BETTER 

FACILITIES 

 



Country Dance & Song Society – 2019 Affiliate Survey Final Report   22 

 

 

 

 

• 

• 

• 

• 

• 

• 

• 

• 

• 

• 

• 

• 

• 

• 

 
AFFILIATES WANT TO PAY TALENT MORE AND 

HAVE ACCESS TO HIGHER QUALITY TALENT 

AFFILIATES WANT TO SUPPORT THE DEVELOPMENT 

OF CALLERS, MUSICIANS, AND SOUND 

TECHNICIANS 

 
AFFILIATES WANT TO HOLD MORE FREQUENT 

EVENTS 

 

AFFILIATES WANT TO OFFER MORE VARIED 

PROGRAMMING 

• 

• 

• 

• 

• 

SPECIAL DAY-LONG EVENTS, WEEKENDS, AND 

WEEKS 

 

AFFILIATES WANT TO MAKE THEIR EVENTS 

FINANCIALLY ACCESSIBLE TO PARTICIPANTS 

• 
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• 

• 

• 

• 

 
AFFILIATES ARE INTERESTED IN TRAVELLING 

 
AFFILIATES WANT TO INVEST IN EQUIPMENT 

• 

• 

• 

• 

AFFILIATES WANT TO INVEST IN ORGANIZERS AND 

VOLUNTEERS 

• 

• 

• 

• 

• 

• 

• 

• 

AFFILIATES WANT TO MAINTAIN THE STATUS QUO 

AFFILIATES HAVE YET MORE IDEAS! 

• 

• 

• 

• 

• 

• 

• 

• 

• 

• 

• 
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4: QUESTION FINDINGS -  

EXAMINING THE RELATIONSHIP BETWEEN CDSS AND 

OUR AFFILIATES

Q28&29. THE REASONS FOR BEING A CDSS 

AFFILIATE  

• 

• 

• 

• 

• 

• 

• 

• 

Q30-32 & Q34-35. THE EFFECTIVENESS OF CDSS 

COMMUNICATION TOOLS IN REACHING OUR 

AFFILIATE COMMUNITIES 
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THE EXTENT TO WHICH AFFILIATES READ CDSS 

PRINT MATERIAL 

THE EXTENT TO WHICH AFFILIATES READ CDSS 

EMAIL BLASTS 

THE EXTENT TO WHICH AFFILIATES FOLLOW 

CDSS’S SOCIAL MEDIA CHANNELS 
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COMPARING THE RELATIVE SUCCESS OF CDSS’S 

VARIOUS COMMUNICATION PLATFORMS 

THE DEGREE TO WHICH AFFILIATE CONTACTS 

SHARE CDSS NEWS WITH THE OTHER MEMBERS OF 

THEIR ORGANIZING TEAM AND THEIR WIDER 

COMMUNITY 
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Q33. FEEDBACK REGARDING CDSS’S 

COMMUNICATION PLATFORMS 

CDSS’S COMMUNICATION REACH INTO THE 

COMMUNITY 

• 

• 

• 

• 

• 

• 

SOCIAL MEDIA 

PRINT COMMUNICATION 

• 

• 

E-BLASTS 

OTHER COMMENTS 

• 

• 

• 

• 

• 

• 

• 

Q36. WHAT CDSS SERVICES ARE IMPORTANT 

TO AFFILIATES  
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• 

• 

• 

• 

• 

• 

• 
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• 

• 

• 

• 

• 

SUGGESTIONS/ITEMS REQUIRING FOLLOW UP 

• 

• 

• 

Q37. THE CDSS SERVICES & RESOURCES THAT 

ARE OF MOST VALUE TO OUR AFFILIATES 

501(C)(3) STATUS 

• 

• 

• 

• 

• 

• 

• 

• 

CDSS PROMOTION OF LOCAL AFFILIATES 

• 

• 

• 

• 

INSURANCE 

• 

• 

• 

CDSS CAMPS 

RESOURCES & DIRECT SUPPORT 

• 

• 

• 

• 

TRAINING 

• 

• 
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• 

• 

STORE  

CDSS WEBSITE  

GRANTS  

OTHER SERVICES/RESOURCES  

• 

• 

• 

• 

• 

• 

• 

• 

• 

• 

• 

Q38. SUGGESTIONS FOR IMPROVING CDSS’S 

CURRENT SERVICES & RESOURCES  

COMMUNICATION  

• 

• 

• 

• 

• 

• 

• 

• 

• 

• 

• 

• 

• 

HOW-TO ADVICE AND RELATED RESOURCES  

• 

• 

• 

• 

• 

• 

• 

• 

PROMOTING AFFILIATES THROUGH VARIOUS TOOLS  

• 
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• 

• 

• 

• 

• 

TRAINING  

• 

• 

• 

• 

STORE  

• 

• 

• 

OTHER 

• 

• 

• 

• 

• 

• 

Q39. ADDITIONAL SERVICES THAT AFFILIATES 

WOULD LIKE 

MORE RESOURCES RELATING TO ORGANIZER TASKS  

• 

• 

• 

• 

• 

• 

• 

• 

FUNDING  

COMMUNICATION  

• 

• 

• 

• 

• 

INSURANCE  

• 

• 

• 

OTHER SUPPORTS  

• 

• 

• 

• 

• 

• 

• 

• 

• 
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Q40. AFFILIATE SATISFACTION WITH CDSS’S 

CUSTOMER SERVICE 

Q41. AFFILIATES’ FEELINGS ABOUT THEIR 

RELATIONSHIP TO CDSS 

• 

• 

• 

• 

• 

• 

• 

• 

• 

• 

• 
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5: QUESTION FINDINGS - 

THE VALUE OF TDMS AND  

ADVOCACY WORK IN THIS AREA

Q42-44. THE VALUE OF TRADITIONAL DANCE, 

MUSIC, AND SONG 

• 

• 

• 

• 

• 

• 

• 

• 

• 

• 

PROVIDING A SOURCE OF FUN AND JOY 

SUPPORTING PHYSICAL, COGNITIVE, AND 

EMOTIONAL HEALTH 

 

TDMS OFFER UNIQUE SOCIAL OPPORTUNITIES  

• 

• 

• 

• 

• 

• 

• 

• 

• 

• 

• 

• 

• 
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TDMS AS A SOURCE OF SIGNIFICANT 

RELATIONSHIPS  

 
AS A SOURCE OF COMMUNITY SUPPORT TO BE 

COUNTED ON 

 
TMDS ACTIVITIES AS A WAY TO CONNECT TO 

HISTORY AND HERITAGE 
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SUPPORTING THE DEVELOPMENT OF A WIDE SET OF 

SKILLS 

• 

• 

• 

• 

• 

SHAPING PERSONAL IDENTITY, OUTLOOK AND 

OTHER TRANSFORMATIVE IMPACTS 

OTHER BENEFITS TO INDIVIDUALS 

• 

• 

• 

• 
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• 

• 

• 

• 

• 

• 

TDMS’S CONTRIBUTIONS TO CREATING A 

HEALTHIER SOCIETY 

Q45. COMMUNICATING THE VALUE OF TDMS 

TO PARTICIPANTS AND THE WIDER 

COMMUNITY  

 

• 
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• 

• 

Q46-49. CURRENT AFFILIATE CAPACITY FOR 

ENGAGING IN NATIONAL ADVOCACY 

ACTIVITIES 

PAST ENGAGEMENT WITH ADVOCACY 

 

 
ENGAGING IN FUTURE NATIONAL ADVOCACY 

WORK 

• 

• 
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• 

• 

• 

• 

• 

• 

• 

• 

Q50. FINAL COMMENTS 

• 

• 

• 

• 

• 

• 

• 

• 

• 

• 

• 

• 

• 


